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In the first half of 2011, the truck sector continued to show a recovery trend. In the segment of truck production the growth rate was almost the same as in the first half of 2010. In the sector of foreign trucks positive dynamics were also observed.

Representatives of the Russian truck market which suffered from the crisis more than car manufacturers had expected rapid demand growth for a long time already. In the crisis and post-crisis period, the environment in the Russian truck market, which is a certain economic indicator, did not facilitate making optimistic assessments by its representatives. At the same time, in the first half of 2011, terms for its more rapid recovery became more evident, which was confirmed by production and sales figures.

However, now we have quite few reasons for optimism. The rate of GDP growth, particularly, in the first half of 2011, remained two-fold below that in the same period of 2008. The commercial cargo turnover which is a certain indicator of business activity had relatively recently begun to recover after the crisis.

The Russian truck market, unlike the car sector, was deprived such powerful support as an Utilization Program. Which is why, the key factor of the truck market growth is related to the condition of actual consumer demand. Launch of similar programs for trucks is likely to accelerate growth of sales in these markets. Currently, increase in truck sales is to a certain extent affected by deferred demand. However, in time influence of this factor is likely to decline.

In what way will consumer demand change in the near future adjusted for the post-crisis environment? There is no unambiguous answer to this question. At that, quite optimistic assessments of price categories exist.

Even at the beginning of the post-crisis period, when the paying capacity of some groups of customers did not fully recover some Russian manufacturers of commercial vehicles were sure that Russian customers would prefer high-quality vehicles notwithstanding that such choice is associated with extra costs. According to manufacturers, this allows to avoid numerous repairs inevitable in case of purchase of cheap vehicles. That is why such companies begin to more widely use foreign components.

Russian Major GDP Indices
	Consolidated Figures
	Year
	Quarter

	
	
	I
	II
	III
	IV

	Gross Domestic Product Volume, Bln Rubles

	2003
	13208
	2851
	3102
	3600
	3655

	2004 
	17027
	3516
	3972
	4594
	4945

	2005 
	21610
	4459
	5078
	5845
	6228

	2006 
	26917
	5793
	6368
	7276
	7480

	2007 
	33248
	6780
	7768
	8903
	9797

	2008
	41277
	8878
	10238
	11542
	10619

	2009
	38786
	8306
	9222
	10439
	10819

	2010
	44939
	9572
	10623
	11773
	12971

	2011
	-
	11410
	-
	-
	-

	% on the Same Period of the Previous Year

	2003 
	107.3
	107.5
	107.9
	106.1
	107.6

	2004 
	107.2
	107.2
	108.0
	107.3
	106.2

	2005 
	106.4
	105.6
	106.0
	106.0
	107.8

	2006 
	108.2
	107.3
	108.1
	108.2
	108.9

	2007 
	108.5
	108.1
	108.6
	108.2
	109.2

	2008
	105.2
	109.2
	107.9
	106.4
	98.7

	2009
	92.2
	90.8
	88.8
	91.4
	97.4

	2010
	104.0
	103.5
	105.0
	103.1
	104.5

	2011
	-
	104.1*
	-
	-
	-


*First assessment
Source: data by RF State Statistic Service
Industrial Production Index*, % on the Same Period of the Previous Year
	Period
	Year
	Quarter

	
	
	I
	II
	III
	IV

	2003
	108.9
	107.7
	109.9
	107.6
	110.2

	2004
	108.0
	108.6
	108.3
	108.3
	106.8

	2005
	105.1
	104.9
	104.8
	105.4
	105.4

	2006
	106.3
	104.1
	106.6
	107.2
	107.1

	2007
	106.8
	107.8
	107.1
	106.8
	105.6

	2008
	100.6
	106.0
	104.3
	101.9
	90.9

	2009
	90.7
	84.5
	86.4
	90.4
	101.8

	2010
	108.2
	109.5
	110.9
	106.4
	106.5

	2011
	-
	105.9
	104.8
	-
	-


*Industrial production index is calculated for the following types of activities: extraction of commercial minerals, manufacturing activities, electric power, gas and water production and distribution on the basis of dynamics of production of vital representative commodities (in natural or value terms). As a weigh-scale the structure of gross value added for types of activity of the 2008 basis year is used.

Adjusted for informal activity
Source: data by RF State Statistics Service
Industrial Production Index*, % on the Previous Period
	Period
	Quarter

	
	I
	II
	III
	IV

	2003
	98.6
	100.5
	102.8
	108.8

	2004
	96.6
	100.2
	102.9
	107.3

	2005
	94.8
	100.1
	103.5
	107.3

	2006
	93.6
	102.5
	104.1
	107.3

	2007
	94.2
	101.8
	103.8
	106.1

	2008
	94.6
	100.2
	101.4
	94.6

	2009
	87.9
	102.5
	106.0
	106.7

	2010
	94.5
	103.9
	101.6
	106.8

	2011
	93.9
	102.7
	-
	-


*Industrial production index is calculated for the following types of activities: extraction of commercial minerals, manufacturing activities, electric power, gas and water production and distribution on the basis of dynamics of production of vital representative commodities (in natural or value terms). As a weigh-scale the structure of gross value added for types of activity of the 2008 basis year is used.

Adjusted for informal activity

Source: data by RF State Statistics Service

Truck Production
In the first half of 2011, in Russia, 92.5 thousand vehicles were manufactured, which is more than one-and-a-half-fold increase (+53.9%) on the same period of 2010.

Production growth is particularly considerable in the background of indices of the first half of 2010. In absolute terms, growth in the first half of 2011 amounted to 32.4 thousand units, as compared with the production volume in the first quarter of 2011, increase amounted to 35%.

Production in the sector of traditional Russian brands and the sector of foreign brands has developed at different rates this year. The segment of traditional Russian brands showed high activity. In the first half of 201, as compared with the same period of 2010, production of Russian trucks increased by 54.3%. The sector of foreign trucks showed a lower growth rate (+49.8%).

In the first half of 2011, the production structure by origin changed insignificantly. Particularly, the share of foreign trucks in the production volume declined by 0.3%. 

In the first half of 2011, all large truck manufacturers showed positive dynamics. Major groups of companies, such as GAZ Group, KAMAZ Group and Sollers Group, overcame a 50-percent growth level. 

In the first half of 2011, nearly all companies except for TagAZ manufacturing foreign brands also increased the output.
Russian Truck Production Structure by Origin, H1 2010-2011, %
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Source: data by companies, analysis by Russian Automotive Market Research (NAPI)

Russian Truck Production Structure by Manufacturer, H1 2010, %
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Source: data by companies, analysis by Russian Automotive Market Research (NAPI)

Russian Truck Production Structure by Manufacturer, H1 2011, %
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Source: data by companies, analysis by Russian Automotive Market Research (NAPI)

Russian Truck Production Dynamics, H1 2011, By Manufacturer, Growth, %
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Source: data by companies, analysis by Russian Automotive Market Research (NAPI)
Russian Truck Production Volume, H1 2011, Thousand Units
	Company
	Absolute Index, H1 2011

	GAZ Group (GAZ, Ural)
	44.8

	KAMAZ Group (KAMAZ, KAMAZ-Vostok, Mercedes-Benz Trucks Vostok, Fuso KAMAZ Trucks Rus)
	22.3

	SOLLERS Group (UAZ, Sollers-Isuzu, Sollers-Elabuga)
	18.4

	PSA VIS-AUTO
	1.4

	TagAZ
	0.1

	Volvo Kaluga Plant
	2.1

	Scania-Piter
	0.5

	Iveco-AMT
	0.3

	Other
	2.6

	Total
	92.5


Source: data by companies, analysis by Russian Automotive Market Research (NAPI)

Russian truck Production Characteristics, Q2 2011

	Manufacturer
	Announcement Date/ Event Date
	Major Events in Q2 2011
	Note

	GAZ Group (GAZ, Ural)
	April 2011 
	Installation of the ABS to high-sided trucks and GAZelle-BUSINESS and Sobol vans 
	The four-line ABS 8.1 features individual regulation of the braking torque on each wheel. Formerly, such system was already installed to a basic configuration of the GAZelle and Sobol families. 

	SOLLERS Group (UAZ, Sollers-Isuzu, Sollers-Elabuga)
	April 2011
	Reduction of the pice for the ISUZU N chassis of 2011 year of manufacture
	-

	
	June 2011
	Launch by Sollers-Isuzu JV of a lending program for individuals and private entrepreneurs 
	The partner is Credit Europe Bank. The new program provides for a classical automotive loan and express lending. 

	
	June 2011
	Agreement on establishment of a joint venture with Ford
	Confirmation of production in Russian of Ford Transit


	KAMAZ Group (KAMAZ, KAMAZ-Vostok, Mercedes-Benz Trucks Vostok, Fuso KAMAZ Trucks Rus)
	April 2011
	Announcement of launch of a vacuum press for production of sandwich panels by KAMAZ-Vostok LLC
	The equipment allows to manufacture components for production of insulated, cargo and passenger vehicles and all-terrain buses.

	
	April 2011
	Opening of a loan facility for KAMAZ Leasing Company
	An amount of provided funds is 300 mln rubles. The loan period is five years.

	
	April 2011
	Conclusion of a framework agreement between KAMAZ JSC and Mefro wheels GmbH on purchase by the German party of the wheel disk plant
	Wheel disk production was carried out by KAMAZavtoekhnika LLC in Zainsk, Republic of Tatarstan. A purchased share is 100%. The new name of the plant is Mefro wheels Russia Zainsk Plant.

	
	April 2011
	Improved terms of Mitsubishi Fuso trucks leasing 
	The vehicles are purchased under the new program FUSO FINANCE – Leasing from the manufacturer. The principal terms of the program are as follows: – the maximum financing period is 3 years; the minimum down payment: 10% for a period of 1 year, 15% for a period of 2 years, 20% for a period of 3 years; – the minimum indicative appreciation rate is from 1%.

	
	May 2011
	Production of the thousandth Mitsubishi Fuso Canter vehicle by the new plant FUSO KAMAZ Trucks Rus Ltd
	Production of Mitsubishi Fuso was launched the year before by a joint venture of KAMAZ JSC and Mitsubishi Fuso Truck and Bus Corporation (MFTBC)

	
	June 2011
	Opening of Mitsubishi Fuso dealer center in Chelyabinsk
	-

	
	June 2011
	Reduction of the price for KAMAZ spare parts
	The price for the hub group of parts was reduced by 30%.

	
	June 2011
	Commissioning of the new AICHELIN furnace (Austria) by KAMAZ-Diesel
	By its performance, this equipment replaces three units currently operated by the plant. Energy saving due to the new equipment is 40%.


Source: data by companies, analysis by Russian Automotive Market Research (NAPI)

Characteristics of Foreign Truck Manufacturers Operating in Russia, 
Q2 2011

	Manufacturer/ Brand
	Announcement Date/ Event Date
	Major Events in Q2 2011
	Note

	MAN
	April 2011
	Signing of a Memorandum of Understanding with administration of Saint Petersburg
	MAN plans to organize truck production in the RF. The probable sales markets are Russia, Belarus and Kazakhstan. The possible output (in the medium term) amounts to about 6000 vehicles per year. An indicative volume of MAN Truck & Bus planned investments is about 25 mln euros (in construction of a plant in Saint Petersburg and establishment of MAN manufacturing company)

	
	May 2011
	Assignment of the status of an authorized dealer to Quattro-Service (Moscow region)
	The total area occupied by the building exceeds 5 thousand m2, the area of the service site is 2.5 thousand m2 (service of up to 30 vehicles is possible). The paint department has a spray booth of 16 m in length.

	Scania
	May 2011
	Opening of the new truck service center Lipetskcomtrans
	The area occupied by the center exceeds 2 thousand sq. m. The company is authorized dealer center in Lipetsk region which carries out sales, maintenance and repairs of Scania trucks.

	
	June 2011
	A special offer for suspension parts
	The discount is 10%. The action is carried out from June 15 to December 15, 2011.

	Volvo
	May 2011
	The campaign for reduction of fuel costs Saving in Each Drop
	The campaign is based on a comprehensive analysis of factors which have influence on fuel consumption and package solutions for its reduction developed by Volvo Trucks.

	
	June 2011
	Development of a trailer train for transportation of agricultural crop 
	The partner is Meusburger Novtruck. The vehicle is based in the Volvo FMX chassis of the Russian manufacture and equipped with a 13 L engine of the 400 h.p. capacity. The total capacity of the two bodies is 38 m3 (31 t of cargo). Both bodies are designed for two-side unloading.


Source: data by companies, analysis by Russian Automotive Market Research (NAPI)

Truck Sales
According to the AEB Automobile Manufacturers Committee, in the first half of 2011, all truck segments showed positive dynamics.

In the segment of trucks of the gross weight under 6 t growth exceeded 40%. Russian manufacturers gained the lead. GAZ share in the sales structure of this segment exceeded 50% as before, which to a large extent was conditioned by a significant increase (+39.4%) with convincing absolute figures.

UAZ, accounting for 14.1% in the segment sales structure ranked second. As compared with the first half of 2010, the brand’s share declined a little, which was conditioned by insignificant growth (+12.1%) in the background of other brands' dynamics.

Fiat completed the leading three, increasing sales by 37.3%, as compared with the same period of 2010. However, even such significant growth did not prevent a certain decrease in the brand’s share in the sales structure.

Sales of Light Commercial Vehicles of Gross Weight under 6 t*, H1 2010-2011

	Brand
	Sales Volume, H1 2011, Units
	Sales Volume, H1 2010, Units
	Growth, H1 2011/ H1 2010, %
	Brand’s Share in Sales Structure, H1 2011, %
	Brand’s Share in Sales Structure, H1 2010, %
	Share Change, %

	GAZ
	39985
	28676
	39.44
	52.64
	54.14
	-1.50

	UAZ
	10738
	9576
	12.13
	14.14
	18.08
	-3.94

	Fiat
	7825
	5701
	37.26
	10.30
	10.76
	-0.46

	Volkswagen NFZ
	5451
	2235
	143.89
	7.18
	4.22
	2.96

	Peugeot
	3702
	2260
	63.81
	4.87
	4.27
	0.61

	Ford
	3666
	1811
	102.43
	4.83
	3.42
	1.41

	Nissan
	1147
	685
	67.45
	1.51
	1.29
	0.22

	Citroen
	1243
	609
	104.11
	1.64
	1.15
	0.49

	Mercedes-Benz Vans
	971
	823
	17.98
	1.28
	1.55
	-0.28

	Toyota 
	399
	38
	950
	0.53
	0.08
	0.45

	Isuzu
	141
	109
	29.36
	0.19
	0.21
	-0.02

	Renault
	87
	251
	-65.34
	0.11
	0.47
	-0.36

	TAGAZ
	1
	192
	-99.48
	0.00
	0.36
	-0.36

	Hyundai
	600
	0
	-
	0.78
	0.00
	0.79

	Total
	75956
	52966
	43.41
	100.00
	100.00
	0.00


* Data on LCV sales include information on sales of Russian brands
** The following brands are included in data on LCV: Berlingo VU, New

Berlingo VU, Jumper (Citroen); Ducato, Doblo Cargo, Doblo Panorama (FIAT); Transit, Transit Connect, Ranger (Ford);

GAZelle, Sobol, LDV (GAZ); Porter (Hyundai); NLR85 (Isuzu); Sprinter, Vario, Vito/Viano (Mercedes-Benz Vans); Navara,

Pick Up, Cabstar (Nissan); Boxer, Partner Origin VU, Partner New VU (Peugeot); Kangoo VU, Master VU, Trafic VU

(Renault); HiAce (Toyota); Cargo, 3303, 3741, 3909, 3962, 2206 (UAZ); Caddy, T5, Crafter (Volkswagen Vans)
*** Opel Combo sales in Russia are suspended
Production and sales of LC 100 TagAZ is suspended in 2011

Source: data by AEB Automobile Manufacturers Committee), analysis by Russian Automotive Market Research (NAPI)

Dynamics and Structure of Sales of Foreign Trucks of Gross Weight from 6 to 16 t, H1 2011

	Brand
	Sales Volume, H1 2011, Units
	Sales Volume, H1 2010, Units
	Growth, H1 2011/ H1 2010, %
	Brand’s Share in Sales Structure, H1 2011, %
	Brand’s Share in Sales Structure H1 2010, %
	Share Change, %

	Hyundai
	2858
	1234
	131.60
	59.98
	51.44
	8.54

	Isuzu
	784
	869
	-9.78
	16.45
	36.22
	-19.77

	Hino
	428
	64
	568.75
	8.98
	2.67
	6.31

	Mitsubishi-Fuso*
	428
	0
	-
	8.98
	0.00
	8.98

	MAN
	221
	100
	121.00
	4.64
	4.17
	0.47

	Mercedes-Benz
	28
	76
	-63.16
	0.59
	3.17
	-2.58

	Volvo
	18
	56
	-67.86
	0.38
	2.33
	-1.96

	Total
	4765
	2399
	98.62
	100.00
	100.00
	-


* Mitsubishi-Fuso sale started in July 2010

Source: data by AEB Automobile Manufacturers Committee), analysis by Russian Automotive Market Research (NAPI)

In the segment of vehicles of the gross weight from 6 to 16 t a leading three was represented by Asian manufacturers.

Hyundai trucks took the leading position accounting for nearly 60% of sales as of the end of the first half of 2011. At that, this year, the Korean vehicles have significantly strengthened position. Their share in the sales structure increased by 8.6%, which to a large extent was conditioned by considerable (+131.6%) sales growth with convincing absolute figures.

Isuzu trucks, like the year before, ranked second. However, in the first half of 2011, the brand significantly sank. Its share declined by nearly 19.8% with a 9.8% decrease in sales.

Hino trucks completed the leading three significantly strengthening their position. As compared with the first half of 2010, the brand’s share grew 3.4-fold, to nearly 9%, while sales increased 6.7-fold.

Among other brands, only MAN trucks showed positive dynamics: their sales increased more than two-fold, or by 121%. The share in the sales structure grew insignificantly.

Dynamics and Structure of Sales of Foreign Trucks of Gross Weight over 16 t, H1 2011

	Brand
	Sales Volume, H1 2011, Units
	Sales Volume, H1 2010, Units
	Growth, H1 2011/ H1 2010, %
	Brand’s Share in Sales Structure, H1 2011, %
	Brand’s Share in Sales Structure H1 2010, %
	Share Change, %

	Scania
	2943
	666
	341.89
	31.18
	17.75
	13.43

	MAN
	2572
	1373
	87.33
	27.25
	36.59
	-9.35

	Volvo
	1925
	628
	206.53
	20.39
	16.74
	3.65

	Mercedes-Benz
	940
	406
	131.53
	9.96
	10.82
	-0.86

	Renault Trucks
	535
	337
	58.75
	5.67
	8.98
	-3.31

	Isuzu
	214
	125
	71.20
	2.27
	3.33
	-1.06

	Ford Trucks
	164
	154
	6.49
	1.74
	4.11
	-2.37

	Hyundai
	124
	47
	163.83
	1.31
	1.25
	0.06

	Hino
	23
	16
	43.75
	0.23
	0.43
	-0.18

	Total
	9440
	3752
	151.60
	100.00
	100
	---


Source: data by AEB Automobile Manufacturers Committee), analysis by Russian Automotive Market Research (NAPI)

The leading three in the segment of trucks of the gross weight over 16 t, unlike the previous segment, was represented by west brands. Scania ranked first, breaking through in the first half of 2011. As compared with the same period of 2010, its share increased 1.8-fold, while sales grew 4.4-fold. Thus, this brand forced out to the second position MAN trucks, which gained the lead in the first half of 2010.

Notwithstanding some slacking, in the first half of 2011, MAN showed significant growth (+87.3%). 

Volvo trucks completed the leading three, increasing sales 3.1-fold, as compared with the first half of 2010. The brand’s share also grew (+3.7%).

Unlike other segments of a lower gross weight, where some brads showed decline in sales, in the segment of heavy trucks all brands showed positive dynamics.

Truck Sector  in the first half of 2011
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